2022/12/06 D1 RE#H ) — v XK

Heidenreich, S., & Kraemer, T. (2015).

Passive innovation resistance: The curse of innovation?

Investigating consequences for innovative consumer behavior.
Journal of Economic Psychology, 51, 134-151.

https://doi.org/10.1016/j.joep.2015.09.003

1. Introduction

lEL®Ic
+ DFEOREMMEIYO T AR RIL, FrRl O E REEHIT 2 2 L D22 TH 3 77 8 (Prins &Verhoef, 2007),
BEFFEICH LGB ZFEKEL, TH~DEAZ KN X721 X7 5 78\ (Hess, 2009)
> LoL, S~0B NI LTzA ) X—=a v (FFgEy, draltsmngo s b)) oF
A3 L AV (Andrew & Sirkin, 2003; Gourville, 2006)
> XDk, RLEA /) R—vaviEBXZ 40~55%ICdH 5 & F DTV 5 (Castellion & Markham,
2013)
A/ R_R=vavoRRE, HETAHT A TRY X -V iR, 2o, RIAMCIISEDHST
ZEIFICT X &3 R[BENE D B B (Bayus, Erickson, & Jacobson, 2003)
> %L DA RXR—=va vk, HEBEEDA / X— 3 i d 3RS (innovation resistance)
ICXoTHIZRZ I N7, HEFORMITE (adoption behavior) 1 BEDOFLN LK TH
% (Heidenreich & Spieth, 2013; Hess, 2009)
4/ R= 3 VDEFICOVT
A= a vOESKICET SH5EIE R EEHE Elen, Bearden, & Sharma,1991; Heidenreich & Handrich, 2014;
Laukkanen, Sinkkonen, & Laukkanen, 2008; Ram, 1989; Reinders, 2010; Sheth,1981) & = % ¥ A ¥+ F K (Garcia, Bardhi, &
Friedrich, 2007; Gourville, 2006) D[] /7 THEE X LT\ %
> AT TR, 4/ _—v a3 v oiER % 2 FEICIX ] L T B (Heidenreich & Handrich, 2014)
(1). BRI 74 2 ~— a v OEE
P O FEMIRFIC AR U, DB - BRI BRI X o CHI &S S, I 2 4 7
T4 TIEEO L
(2). Wk 72 4 2 ~— 2 a v OEE
HTEL O I AT IC MEEGR D 5 bICTZR X, ZAUICHERHT U BLIRAERR ic i /2 3 2 i Al ic X -
T, 4/ _=vavkiif+sEEoct
A/ R_X=vavolifhxtd 7o TIRANZFRKZFHE L 72581313 & A & 72\ (Heidenreich & Spieth, 2013;
Kleijnen,Lee, & Wetzels, 2009; Laukkanen et al., 2008)
> 7, HEF OWRTEI I, ATEORIECA /) R—v 3 v KT 2 ER OGN E R
% 24T T & 72 (e.g..Im, Bayus, & Mason, 2003; Rogers, 2003)
> B muitgE T, FioRHICED 2 4 2 N—v a VA OREEED BT & 11T & 72 (eg.Ellen et
al., 1991; Kleijnen et al., 2009; Kuisma, Laukkanen, & Hiltunen, 2007; Laukkanenet al., 2008)

> LaLzhid, SSMICEAEOERPSELZ2AHT 4 7REEE LT, BB RA ) X—
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vavDIERICEHLZbDTH S
S O WHEEBA ) R—va v ERELRT 2 RN EE 2 AE T 58 oL D IHBI R A /X
—avoERIZIZEALER I NS T F TH S (e Nabihetal, 1997; Talke & Heidenreich, 2014)
£ I RA S R—2a VOIEER, 4/ N—L a vOBRELRHEERTH B 2 L aBREET i, &
BTt 3 2 YUK 58 0 o 72 0, BUR IS S 2 mi R 2720 T2 HEFH L, 4T LA/ ~—
vavitNLTA=T Vv THDLLIFRo AW & 2RT
> 25 THhNE, TNE TORMITEIEL, HEESERKICH L WG LTH—7 v T
A7 R=va v LRAZEATYS &\ IR 72Hi#E (pro-change bias & x5 ) IZffE Y
BhlZol-Z kit
> L»L, LECoWRGEEE, Bk~ RilBE OFWRATE) (72 ko S 78) RTREREE D RSB D
AIHEM: % E R L 7 UR Y 7 REE S A JE L T\ b (Heidenreich & Handrich, 2014)
+  RATHIRED B, AN 24 7 R—v a Vit X o THER I N2 SRR L, &L~ v ORI 72 4
JR—vavofifikgl g L, —F, BENAEA /7 R—va it Lo THERI N EWHHE
X, B32IC/NE VL RLOWMBHI A ) R=> a voERE2FERRIFTEDREINTND
(Heidenreich & Handrich, 2014; Heidenreich & Kraemer, 2015)
> R S R—v 2 vOIERERET 2 LT, MEINIHKIC K > THHEI IR AEH
BRONEHEI D, EDXIIHMEHT 2DV TOEINFELALEL T D
AHARO B
VORI, WA ) = e v DIEE R 7 2 A4 7 ORI TN BT S R
&, MEINREE OXHEEFICOWTHREZED 2 L ZHINE T3

2. Conceptual development and research model

2.1. Passive innovation resistance
BBNAA / R—2 3 Y DESR
ol O FEMIREIC AR U, DERSER - BEREM R FEREIC X o CHI X I N5, HEGICHT 22407 4 77
REfFDZ &
+  HIELGL A BT 2B, HEE I o oEM (attributes) ICEEOWTA S R— a VITHT B
J& % JERK 3 % (Talke & Heidenreich, 2014)
> 2o I ) X—va vOEEO—HABIFFICIbb R WG, FREER - LERI 75 fREEE
D3 U % (Heidenreich & Spieth, 2013; Ram & Sheth, 1989)
> IO OMEERRHFICEAOFRL V22 5 L3I, HEE IS I L TRER
BEEEERIER L, % OfE, BlARA 7 ~—2 a v OIEE A4 U B (Talke & Heidenreich, 2014)
> X ORER, BRN R4 ) X—v a vOERICE S e — v 2L, 13 A L0, fEi
X #1 % (Heidenreich & Spieth, 2013; Talke & Heidenreich, 2014)
HBRARA /) R—2 3 Vv DIES
i O FHE AT IC HEE R D 5 b T, 2 I L BURMER ici e 3~ 2 M AEmic k- ¢, 4/
N—vavE{EhFeEEDOZ &
£ IHBEFITMANCHUIR 2 HER L X 5 & 555 B (Zaltman & Wallendorf, 1983)


https://www.sciencedirect.com/science/article/pii/S0167487015001178?via%3Dihub#s0010
https://www.sciencedirect.com/science/article/pii/S0167487015001178?via%3Dihub#s0015

+

v

2022/12/06 D1 RE#H ) — v XK

> LaL, $RARRNICH L ETEsiE, 2220, HAEoHRzEMRicx o5
> ZORER, WIWOES TH LW A ) N— 3 v DIEE 4 U % (Laukkanen et al., 2008; Ram,
1987)
74 7 R—v a3 VOISR, HEEHEOLEET 3 2 EHm L BURMERR <8 3 2 3 2 ciE
IS T & DRI I T B (Heidenreich & Handrich, 2014)
> TV O NAEFRME (7 s e 12 ) L T B 23, BN o BRI 3 B il R
EV ORI RMNERN D A TW S 720, LY aENARIERTH 3
> —HLUTREDTEIZ IS AR R EREFECIE R, A/ R—vaVICEHHLZE ZD
fTEfEm Oz & 2EKLTWD
> ZALEER T 2 Em SR IEEE L, BFOBBEZHRT L0 L <, BUcERT 5 &R L
2% U CHIGT 5 Z & 238 L > (Heidenreich & Spieth, 2013; Oreg, 2003)
S ARy a VLA ERZDOL LTRHMINDE Z L2b, HWEBECELERN S
B, 9 LNBEB IR A 2 R— 3 v OEG 2 L, FE R MBI T S
N=Y A4 R—=v a3 voRHBEM X 7z D 3 2 (Talke & Heidenreich, 2014)
> BURHERRICH R 3 2 W EF 1L, S WBGEEF 2 0 ® o3 2 mi R AR, 2R koA /7R
— ¥ a v QMR K U 72 > (Dethloff, 2004; Ram, 1987; Talke & Heidenreich, 2014)
> BUREHMERF T 2 72000, ERHICA J N— 3 VICBAT 21O FEM 35 1T © 21 (Heidenreich
& Spieth, 2013; Zaltman & Wallendorf,1983), JHMRI7ZR A / X— 3 Y OIEHE AL L, FHi il
BT T on/z0 4 = a2 v ORMADBEMH X 72 Y 2 (Talke & Heidenreich, 2014)
FEOEIGEHLZ D T2, I RA ) R— a VOEEBA X A T OYEHIHEE T
BIC LD X 5 ITEET 2o CHEERNIRILEZ R L, KGR A BEEL Tl

2.2. Innovative consumer behavior ZEIFAPEEEITE)

+

+

Roehrich (2004) 23T - 72 4B FHHEHEICBE T2 L v a—Ic X 3 &, FrnEE ST, Ermpm
Mzt bzbB2A4 78, THNHEZIEZ S 24 7D 2010 FboN5

(1) BB

PEL A AT B A L, A Z R 2 5

(2) FEBIRH

HBEEDA ) = a VIEADMOWEE & LT EDRERITL T 302 ML, T
YA D

L7zhoC, HBINRA 7 R— a v OEERHEHIHEETEIC ST I E %2 et 3 2 7-
DIT, PRI & EBR G O M7 IO 3 2 AR & FHl S 5

221 Actualized innovativeness —FEHG B Z 14+

+

FEHAEHE L, HEEOHUSOWATH (DEHL T AT 7T, fHik WALz EEICEST 2
T L) (Imetal, 2003; Midgley & Dowling, 1978) 23Mth DJHE# X 0 & LA R Frl 2 BT 2 A VW R R
T, BHIERADTEED Z & TH 5 (Bartels & Reinders, 2011; Lee, Khan, & Mirchandani, 2013; Midgley & Dowling, 1978)
> AADFMERHE TIEZARL, EROHEETHOZ L ZERL TV

AR R T AEAREEEF T, 1L IT AT LR L2578\ T & R (Oreg, 2003),
Bl o AR E MR 2 & 2R E 1T B (Nov & Ye, 2009)
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+ BURICEHRE L CwaEEEIR Y, HloEn7- FRZ T 2R MK < Elenetal, 1991), FTLWLH—E
R % *U)EH 'ﬁ— % %::JEE\ i)’{& WwZo ek ﬁ)ﬁ:\‘ INTW3 (Falk, Schepers, Hammerschmidt, and Bauer, 2007)
Hl: EB A4/ R—v a Y OERIIERBESFEZET I3
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222 Adoptive innovativeness F1RHEEZTIE
+  PRFAYECHTIE X, BRBAKK (Berlyne, 1960) & U PEARSK (Snyder & Fromkin, 1980) @ 2 D D HULAYARKIC
oW T2 AT 2 A D Z & TH 5 (Roehrich, 2004)
> L7223o C, BRSO L, RIBRARCK &S VD W 72 RS R TR &, B Rk & RSO
WA SIEEE L VS, AWICBE T 203 e 2 2 DORERICI L ICXAITE 3
+ PORRERVEFEOEOIHEER X, SEEZ KD, EHNTH LR ZHR L2080, R wil
mr EHOREEZR LA, FBM R HERBZE 27201 LIFLITEEITH %4 X 5 (Baumgarmer
&Steenkamp, 1996; Van Trijp, Hoyer, & Inman, 1996)
> PR ETEA T, TR OBAR L IEOHBIAH Y (Roehrich, 2004), HiELGH OB D115
- & 72 5 (Heidenreich & Spieth, 2013)
> 77, WEBFOZEAL ST 2 A & FEHECK & oI & DB X LT EH Y (Oreg, 2008),
HIRE 72 4 2 R—2 a v OIEE LIHEH OFHLE - ZRIMEZ KD 3 BiK & Offic & OB i
8 & AT B (Heidenreich & Handrich, 2014)
H2 : (a)#HBEI 7% A4 7 _—v a v OER LIREERNEFEXAOMEBERH Y, (b)PRBERER ML
FERAEFHM L IEOHEBEED 5, L) K )H i, REEREFMIL, HEBHNARAL / X—va voiEER
EHAEHMICEX28DMBREHENT S

Passive
Innovation
Resistance

Actualized
Innovativeness

+ FERIEHTE L I, HEESHR Y AT LOMD A N iR, CORER A /= a v ER
FH L 7225 3 2> % 453 72  (Goldsmith & Hofacker, 1991; Im et al., 2003), #HEAIHEHIEDOE WIHEE 1L, h#E X
Db R HHLS 2T 3 2 LIBT3 3 (Bruner & Kumar, 2007)
> thARREHTEE, FriSOBEARE OB S Y (Roehrich, 2004), TS OEH D ST L
7% % (Goldsmith and Hofacker, 1991)
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> — 5, HEE O RS T M & A EACK & DI & OHBIDERE X 11T D (Oreg, 2008),
HER A 7 R—=vavolpfhbfthF L0 RIHUEZRALZVE W) BRE ORICED
*H F?né ﬁ’ﬁ%?& INTn3 (Heidenreich & Handrich, 2014)

H3 : (Q#EBHERA / R—v a YOER L ESWERERAOMEERS Y, (b)tESERH I EHAE
ik IEOBERD B, L) X Hic, HEEFHIL, HBRRA / R—Y a v OERISEREE G
K52 280MBEZENT S
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[nnovativensss

(-)

2.3. Moderating effects of perceived stimulation

+

B TR ~7- X 5 ic, HEHFIREBEZETENICN T 2 M4 2 X —v 3 v oiEd oIl E =
T EH S 3 2200, IR A S N— 3 v O OEEER & A E R O FHEL R o
HERBTLILERMETH D
MBI NRE e X, —Mi, HARD2RECHET 25005 1EWIEDL S ORIBMOBEZIET
(Steenkamp, 1996;Steenkamp&Baumgartner, 1992;Wahlers & Etzel, 1985)
> HEAGETEHLOH LW &2 x T 2MAIL, RELAZAEEEZE S TOBHALY D
HMEINDHFAD L RADEL 25
FATIRZE Tk, A DEFEORM L ~ v (ASL) & EHdERE L~ (OSL) % XBIL T\ 3 (Steenkamp,
1996;Steenkamp & Baumgartner, 1992;Wahlers & Etzel, 1985)
> OSL &id, ZOAPHFURMOL A ZIEL, & 5w 2[RRI LR 28 L <, Wit
5 FIBIR % &5 (Menon & Kahn, 1995; Steenkamp, 1996; Zuckerman, 1979)
(351 5. THAASHEE DIV 10 % C 0 MBI A& KBS B MK % 159 (enon & Kahn, 1095
Ste€hkamp, 1996; Wahlers & Etzel, 1985)
ASL 73 OSL X Y K2 WiGE, HERAYICIE, ADEREED O T 2H#H03% 3 & 2 RILTH 2 (Gierletal.,
1999; Wahlers & Etzel, 1985)
> ZOXSIRWTE, NIREZET 72 VM L7220 LT, OSL & ASL o¥fizRIEL & 5 &
9" 5 (Gierl et al., 1999; Orth & Bourrain, 2005)
< ISR & EEE I ASL 235 OSL % Flal 3 2> kBl 2 2K FF 3 5 72, OSL 2MEWé&
& ASL I aomM; <, FEHRAFHEICEH ORI D 2 WEREME (Orth & Bourrain, 2005)
bz s, BIRA 7 = a vOIERREVAR, KAL) D, fEemattcds s
= — XHPFF 728 (Oreg, 2003; Talke & Heidenreich, 2014), FIE R HEED OSL 322 W {EWEE 255
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> E77, MEINZHEELS WITE, ASL I35 25729, ASL 25 OSL % b [H 2 FERE L, iyt
W74 ) _=>a volif L AIBRBOM A AEL b ico2hTRES KL EELZLND
> ASL 28 OSL % Llul % &, Hfli 2 R0 7 D ICHIEENE% 1T 5 X 5 1c7a ), 21 X - CEEME
TicEOREE 52 5
H4 : HBRI7A A 7 R—v a YOERSERBEFRMEICE X 2 ADRIL, MR INEREDL AHE
Wi EEINT 3

& =

Passive
Innovation
Resistance

H1

Actualized
Innovativensss

| — > —— ————

(-)

2.4. Covariates
+ SEATHRgRIE, tEA ANOHEHERRRE S EBRA TSI E 5 2 2 AR R RIE L TV D (eg,
Heidenreich & Spieth, 2013; Im et al.2003; Venkatraman & Price, 1990)

> L7enioT, Fif, BEL~ N, FERZREL LTIV —LTY =7 ICED T
3. Effects on innovative consumer behavior across technological products

3.1. Data
& BMEET 2 7 R—2D7T7 v — FREEICSM
+ FCARNARLD 681 LDRIEREE -7 (58.4%FM: - ¥ 29.2 1%, 41.6% 7%t - 35 30.1 7%)
> SINED 44.3% 1355 - F25(6.8%) T, 33.0%DSNME T KEE - DEN % > Tz
> PNAGA TN 35,000 = — v LA 123 26.2% D & < @ O o0 Af
3.2. Measures
HEBRRA / R—=2 3 Y OES
+ OFEIESRT 2MERP, @QFLRICH T 20 EE, © 220 2 XITKE T THRERL X 21T\ % (Heidenreich and
Handrich, 2014)
> OZZEGT MR 12HAT, (Dr—7 4 Y 0ik, QFRE 52 ~DBIEKIG, 3)
IR, ARREIMREEE 2 KT 4 AT oK hLTw 3
> @RI FT amEEIE 6 HEHT, (V4 /7 X—> 2 voOREICHT 2 e, (2B AL IR
T omEEERT 2HEFTHRKINLTHS
HIRBEHME
+ [FEFEEVPFERICHAL Tz 14 o4 7 7 8o 2 iHEi T 2 2 & THlE
> BRDOIATRALRT -V EHBEORHAXA I Vv I BB L MIEZ{To 72
> LFiloxaT7HIEZSEE TV, fro#Foxa 725 LCEEoRaT2EH L 72
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HEETY
4 Bruner & Kumar (2007) D BT EHIERE CHIE 7 #HiE
> HEEIHTL OHEMMEEEMME L D RIRAL XS LT 2ERENE
REFERAVFEFME
% Van Trijp etal’s (1996) D FT L S ERRAVESR UL CHIE 7 %
> AR SRR T B Bk HIE
HME S NFFIE
4  Helm (2001) DZXAL - JBK R 0 T8I 2= RIEE clllE
> AV YFNT T oORIBIEE» LR TEY, ZD B 4 DRI CHIR X R E EE
TE57-0IBIEL -
3.3. Analysis
+ At oOMETHCIE, component-based #EEHFRENXE TV v 7% HW72 @aEh Rk 2E5) v 7 [PLS-
PM];Vinzi & Russolillo, 2013)
> HOER—2EMERAL A2 o720, (1)PLS-PM 2MERSMLY A4 X ICBET 3 IRED B L < 7=
> Z & (Chin & Newsted, 1999), (2)EXAHE&E D KT (Z 0 HR — A TET ML TE 23, PLS-PM
TIFFEIETE 5 2 & 2> 5 (Chin, 2010)
+ DS TOTHEAERE L, PLS-PM 7= Y X A (Hair, Hult, Ringle, & Sarstedt, 2014) Z F\\C, & ToEE
IIRB L ORAEEREEDET A %HEE L 72 (Fig. 1)

Covariates: Moderator:
Age, Education, Income Perceived Stimulation
T

Social

. H4
Innovativeness

(+)

Passive
Innovation
Resistance

Actualized
Innovativeness

Hedonist
Innovativeness

Fig. 1. Research Model.
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3.4. Results
HIBRAA / R—2 a v DIEBOREHBRIEY TH 5 HHER
Table 1 =8

*

PCA (BRERI TSI HT) T 1 KIEHRETR D WA 2 Y P % 57 L 7=
> &7 @i“é"fﬁ‘%@éﬁ% (loadings) 1ZEEFYED 0.7 % EEY, 2 To—RERBLROEAEENE
(composite reliabilities) (% 0.88~0.97 & &> 7=
> X o, BTOHEDFsEghiEE (AVEs) 34y M4 7D 0.5 % 1\l - 7%
RIS, H2R -5 3 RMEREHRD R X 25 L 7=
> 7—bPRFIYTET2ROEADOHBEM R RE
> 2XHEFOOZEES ST 2L, 2TO2ROELBHE
< DOFEVETO 1 KERERD, r—7 4 vk, Q5 n72Z~DRIERIE, (3)
AR, @REMIRBEEME DT, 22 ER T 2RI L THELRFSRTTH 5
> 2XHETFOQ@BRICH T 2MRED, 2TD2ROBEALBHE
S DEVETO 1 TREFRD, (V4 /7 ~— = v ORELICHT 2L, QBRI
3 2R DO ST A, BURICHN T 2R Icn L THERFSGRTTH 2
> 3REFOHEBN A 7 X—v 3 volE& iy, OZEIES T 2 A & QBRI 3 2 i e B
DT HHER 2 7=
< HWBHZR A ) X—v a2 VOIS DIRIC 2 b O EEE K ICEEH X 7z

Table 1
Hierarchical measurement model results of structural model 1.

First-order construct Indicator label Item Loading (4) Significance (t-value)
Routine secking MV 1 | generally consider changes to be a negative 0.872 66.986
CR=0916 thing
AVE =0.786 MV 2 | like to do the same old things rather than try 0.894 68.740
new and different ones
MV 3 I'd rather be bored than surprised 0.892 89.167
Emotional reaction to imposed change MV 4 If | were to be informed that there's going to be 0.895 97.939
(R=0921 a significant change regarding the way things
AVE=0.795 are done at work, | would probably feel
stressed
MV 5 When | am informed of a change of plans, | 0915 114.310
tense up a bit
MV &6 When things don't go according to plans, it 0.864 68.558
stresses me out
Short-term thinking MV 7 Often, | feel a bit uncomfortable even about 0921 123.982
CR=0.945 changes that may potentially improve my life
AVE=0.852 MV 8 When someone pressures me to change 0931 140.636

something, | tend to resist it even if | think
the change may ultimately benefit me

MV 9 | sometimes find myself avoiding changes that 0917 114.499
| know will be good for me

Cognitive rigidity MV 10 | often change my mind 0.777 36.142
CR=0.884 MV 11 | don’t change my mind easily 0.895 106.873
AVE=0.727 MV 12 My views are very consistent over time 0.881 98.479

Satisfaction with extent of innovations MV 13 Overall, my personal need for innovations in 0.903 228.796
CR=0957 the field of technological products has been by
AVE =0.881 far not covered in the past

MV 14 Owverall, | consider the number of innovations 0.961 258.927
in the field of technological products as being too
low

MV 15 Overall, | consider the pace of innovations in 0951 171.917
the field of technological products as being too
low

Satisfaction with existing products MV 16 In the past, | was very satisfied with available 0.964 §7.299
(R=0974 technological products
AVE=0926 MV 17 In my opinion, past technological products 0.970 242925

were completely satisfactory so far
MV 18 Past technological products fully met my 0953 163.000

requirements
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REFREFNE, HSNENRYE, RBERERYE, IR SIEFHOER O
Table 2 =8
+ PCA (FERMERSHT) T Rt NEZ Y1 % 5 L 72
> £C @TET%@,%%% (loadings) ZEEFED 0.7 % L0, £ TCoOEAEHEM (composite
reliabilities) 1% 0.8 % _k[A] -5 72
> oI, 2COMEDFESEGhEE (AVEs) &4 v M4 7D 0.5 % L6l - 7=

Table 2
Global measurement model results of structural model 1.

First-order construct Indicator label Item Loading (4;) Significance (t-value)
Actualized innovativeness MV 19 (Index) 1.000 -
CR=1
AVE=1
Hedonist innovativeness MV 20 If I like a brand, | rarely switch from it just 0.849 56.605
CR=0.882 to try something different
AVE=0.714 MV 21 When I go to an electronics retail store, 1 0.860 56.771
feel it is safer to order products | am
familiar with
MV 22 I enjoy taking chances in buying 0.827 47.843

unfamiliar brands just to get some variety
in my purchases

Social innovativeness MV 23 I get a kick out of buying new high tech 0915 88.012
CR=0959 items before most other people know they
AVE=0.827 exist
MV 24 It is cool to be the first to own new high 0.940 135.415
tech products
MV 25 I get a thrill out of being the first to 0.956 212572
purchase a high technology item
MV 26 Being the first to buy new technological 0.875 74.694
devices is very important to me
MV 27 I want to own the newest technological 0.859 58.802
products
Perceived stimulation MV 28 In the past, | was not occupied doing same 0.728 13.881
CR=0911 things too often (1)1 was occupied doing
AVE=0.721 same things too often (5)
MV 29 In the past, | have not experienced far too 0.864 30.231

seldom new things and changes (1)/1 have
experienced far too seldom new things
and changes (5)

MV 30 In the past, | was not making insufficient 0.876 41.813
new experiences ( 1)/l was making
insufficient new experiences (5)

MV 31 In the past, my life did not run far too 0.874 44.352
steady (1)/my life did run far too steady (5)

1R R DIREE
Fig. 2 &
4 Smart-PLS 2.0 (Ringle, Wende, & Will, 2005) ZJEH L, ~ZAFEEEFENZFAZLick-T, e
TN L~V TG & BREE L 72
> ETADOMIAEEDOR2L, thARHHTEDS 0.20, PRis 3 FAYEETEESS 0.41, SEHRIGCHT A 0.52
Thh, HEME T —ZOBAERE T LRI N
> ETADTFHNZETIA VT4 —NT 4 vIIETRHliL 728 25, Q2 fil 0.16 (RE&HIHHT
PE), 0.29 (PREEFEZAVEHE), 0.50 (EBHEHM) ThH o7
S ATo Q2 A 0 LUNTH B0, EFADTFHINIBTHER X NI (Geisser, 1974; Stone, 1975)
> VIF ffii3 1.84 ThHorzrz®, LEMMMERZIRVWEFEZ S
+ Hl»XFanr
> WA 2 R—va v G ITEBREREICON L CAOMRSAE (b=-0.23,p<0.01)
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+ H2 233frans-
R = W EHT M X TEARE) 72 4 ) _R— a VY OER RN ERHAEGHICE5 2 2 80 R 2 HEIC
WAL 72

>

<>

(a) PR3 EFAERTE XN 2 4 /) R—v a volEE L A0 %Z R L (b=-0.64,p<

0.01), (b)EHIFH M L (IAERICIEOMHBEZ R T239EF 155 (b=0.08,p<0.05) T & A3

NI Nz

ANNR 2 WEET 5 72000, ZEDBENIIEE] % 3HHi 3 % 728 D Baron and Kenny (1986) D¢

LI > THIFE X N7z PLS-PM FEICHE © 72 (Helm, Eggert, & Garnefeld, 2010)

o WANOEBEMEMRIIT 270 ICEH I N 2 HiF 243 (p<0.05) TH Y, ZhiFEN
IROEK LT 2bDTH o7

MR OKE XA HET 27201, MEHRL 2R OLHE%E/RT VAF (Variance

accounted for) fEHZf#H L 7z

® VAF ffiix 0.18 TH b, 2% v EEEIRIE, EHIEHME N T 2R 20 18%
FEALTWBR Z BRI NT

+ H3IZFranrz
> FEEEFEREBRN A R—2 3 v OIERPERAEHEICE 2 52 ADFhE % B I

>

L7

() AW EHE BN R 4 /) R—> a YOI & BB Z K22 (b=-0.43,p< 0.01) ,

(b) EEIAIEHE L 12 IEORBI% > (b= 0.53,p< 0.01) Z & AR 417-
EADEBWEABREET 2 -0 ICEHE &7z 2z 628 11.29 (atp<0.01) TH 3 Z &5, BAZHE
DHER X N7

MR & 2RO E %2 /R 3 VAF fli 049 L7 b, WAL/ _R—> 3 vOERIHE
RS IC 5 2 2R ORI0 03, BENRCHHINSE Z LR d g

+ H4»3ZFaIns

AR SN/ L, B A ) R—=v 3 vOIER o ERERE~OMR L HEIC, DT I
A DR ERIN S ¢ 5 FAEMEL A L7 (b=-0.07, p<0.05)

RHERH MR % 77 74t L 7= (Fig. 3)
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ovariates:
Age, Education, Inc

Moderator:
Perceived Stimulation

~——
Routine Emotional Short-Term
Seeking Reaction
[ e
'«’_0;, "_’p*
*

Inclination

to resist
Changes &
/}@L &,
o
]
>
Status Quo
Satisfaction
#* @

69' ‘Jf"‘s

5085 with
extent of
Innovations

SQS with
existing
Products

Social
Innovativeness
RI=0.20

e
B
Passive L0.23%* Actualized
Innovation .
Resistance
4

J
Y

* Significant at p < 0.05.
#* Significant at p < 0.01.

Hierarchical Construct Level

Structural Model Level

Fig. 2. Structural

Model Results across technological Products.
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Fig. 3. Interaction across Technological Products.
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4. Effects on innovative consumer behavior within new product evaluations

4.1. Data
A OF#E & [/ L2 681 4

+  PFTELEEEIC IR R A ) R—v 3 VOESR B G2 2R eHE T 7201, BEhBGoENE
&6 % % o 77 (Heidenreich & Kraemer, 2015)

+ TPHAET, 4 /=y a v~ YAV P BFOEMED, KEOEHNREEFREHOa v 27 O
s 53] 7 9 D DR A FEE L 72
> ZoEERNCELC, FltosvEREORIRE NIGT 24T 4 v bOREHEHED LT, 44

AN DB E S Moreau et al. (2001) and Hess (2009) D 2 > DIE H % 2 L 7= 7~/<'€\\
¢ )RR EF E (oM RRFOMRO~ A —F 2V ThH 5 DAy, st 9
InsfrHoZfeE ((ZoBFEOfERIZ2 7% ) OfTEZE M EZLELE 35 )

+  TlidAEOFHliZ b Lic, RT3 D DETEER (BFEAHTELS, dynamically continuous #4, 4
RIS 2AFAEICHERAT 2 LicL %

+ ZNEE, L3 oofEo 1oicEH b ToEnk

4.2. Measures

HEBHREAS / R=2 3 VDER

4 Heidenreich and Spieth (2013) DOZAL Z 5 3 2 fHA, Q@BLRICHT 2 e, @ 25D 2 XItKT Tk
K& LT B REECHIlE

HErETY

4 Goldsmith & Hofacker (1991) D F A A Y HIREE A FC, iS5z BAHE H cllE

TREERAVFEFE

4 Van Trijp etal. (1996) D N A A o B35 BESR (115 R RS Gl E

> 4 O0[nEEH OIS
@Eﬂi%ﬂi

SIEHR 32D ) bEIY YOG ZRAT 228 %, [HREEME Eve ], 2072 ) AlRE
PR En ], TE Do TAREEDME W &l @ 7 5 CHIE (Kulviwat, Brunder, Kumar, Nasco, &
Clark,2007)

MBS NFFB

+  EEEHEIC B T 2 WHOMEE L, WROFEHEOHMERIC X > THREI NS 20, FEHOMERE
% Fi 3 5 72 91T Moreau etal. Q00D REZRFER L 7= (70 dr o 1 2 DIif] & ] L)

4.3. Analysis

il [ oD 3 2[R Bk

4.4, Results

Table 3 8

RE#ERKCIEB O

HERPZRA ) RX—va vOIERICEL T, MENEKOZYEERZFHTT 67201, B 1X, H2X
DA TOIEEOBEY:, HR Y1, L EERIEZ L 72 (UREEK)
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Table 3
Hierarchical measurement model results of structural model 2.

2022/12/06 D1 RE#H ) — v XK

First-order measurement model

ltem

Inclination to resist changes
VIF=2.105

Weights Significance (t-value)

Status quo satisfaction
VIF=1.848

Weights Significance (-value)

Routine secking (MV 32) *| generally
prefer to use mobile phones with
which | am familiar over starting to use
a new technological product™

Emotional Reaction to Imposed Change
(MV 33) “I find it exciting to try out
new mobile phones” [r]

Short-term focus (MV 34) 1 often feel a
bit uncomfortable to try out new
mobile phones, even though it may be
beneficial to me”

Cognitive Rigidity (MV 35) “Once I've
started using certain mobile phones,
I'm not likely to switch”

Satisfaction with extent of Innovations
(MV36) “Overall, my personal need for
innovations in the field of mobile
phones has been by far not covered in
the past” [r]

Satisfaction with existing Products
(MV 37) “In the past, | was very satisfied
with my mobile phones”

Second-order measurement model

Construct
Inclination to resist changes
Status guo satisfaction

0311 11471

0.491 17.978

0.350 11.941

0.127 4.560

Passive innovation resistance

VIF = 1.086

Weights Significance (r-value)
0811 24.650

0.401 10.062

0.599 13.984

0492 9.340

Table 4 18
4+  EEN PCA ZH T, PEERNERE, 2rdommtt, HEAEHME, X OHME S -1

+

PR 4 1 I L 7

> TofEEoang (loadings) 2EERMED 0.7 % Ll b, £CoEAEHEY (composite

reliabilities) (% 0.7 % k[ - 7=
> oL, BTOHED s EGhEE (AVEs) 34y M4 7D 0.5 % E- 7%
1R & DA% FE
Fig. 4 &
Smart-PLS 2.0 (Ringle, Wende, & Will, 2005) Z#fH L, 2R FEME2FfARZLick->T, HiE=x

TV L LR & WREE L 72

> BT NVOBBAZEODOR2 L, R HERTED 0.45, PR E AT 0.34, EHIAEHT A 0.26
THY, HEME 7 — 2 DBAMENE T LRI NI
> ETADOTVHMNZETIAVE 74 =T 4 v ZETHMI L7282 5, Q2 fHix 0.39 RE&IHHT

), 0.29 (PREEEFTMVFHE), 0.24 CEBAFHME) Thot

$> 2TO QZ 23 0 LIANCTH B 7=, ETF LD TS DIFEEL X 77 (Geisser, 1974: Stone, 1975)
> VIF fliix 3.22 THorzrz®, SEMMERRVEE LS

H1 23372 a -

> BN A ) R—v 3 VOERITERBERECY L CADHRIAER (b=-0.25p<0.01)

13



2022/12/06 D1 RE#H ) — v XK

Table 4
Global measurement model results of structural model 2.
Construct Indicator Item Loading  Significance
label (4) (t-value)
Actualized MV 38 How likely do you feel it is that you would purchase  Very unlikely - Very likely 0.942 116.864
innovativeness MV 39 this product? Highly improbable - Highly 0973 214.808
CR=0972 probable
AVE =920 MV 40 Impossible - possible 0.962 224912
Hedonist MV 41 I'would rather try a mobile phone | am not very sure of, than stick with a mobile phone 0920 125.858
innovativeness I am used to
CR=0.959 MV 42 If I like a mobile phone, | often still switch from it just to try something different 0.909 106.568
AVE = 0.856 MV 43 I enjoy taking chances in buying unfamiliar mobile phones just to get some variety 0.942 137.891
in my purchases
MV 44 When | go to a mobile phone shop, | am primary interested in new and unfamiliar 0.928 90.269
mobile phones
Social MV 45 In general, I am among the first in my circle of friends to buy a new mobile phone when 0.894 76.363
innovativeness it appears
CR=0946 MV 46 If | heard that a new mobile phone was available, | would be interested enough to 0.920 109.810
AVE =0.854 gather information
MV 47 In general, | am among the first in my circle of friends to know the newest mobile 0.957 222944
phones
Perceived MV 48 This technological product is a minor variation of an existing product (r) 1.000 -
Stimulation
CR=1
AVE=1

+ H2»XFianrs
> P E ST R4 ) R— a3 VOERAERBEHICE 2 2 A0MBE R EEIC
WAL 72
> ()R ERAER I 2 ) =2 3 voiEE L ADMHEAZ R L (b=-0.56,p<
0.01), (b)FEHAEHM: & 1IZERICIEOMBE 2R T 2859E# 159 (b=0.09,p<0.10) T & 2%
NI N7
> WADHEW AT 2720 E I N 2 HIE 1.66 (p<0.10) TH Y, ZIIIHNLE
DIV %R T 2D DTH - 7=
o R L &M RoE % /RT VAF iz 0.17 TH Y, o v WEMRI, FHEM
FHEIC T 28 B AR DR 17% %2 FHH L TWB 2 2R S
+ H3»BXZFIn%
> AEAIEER IR R4 2 R — 2 2 v OEE SERBEHEICS 2 3 ADRE 2 E I
L7
> (R SYHIEIL NN 724 2 R—v a v ol L Ao %55 (b=-0.66,p< 0.01) ,
(b) EEAIEHE L 12 IEORB %> (b= 0.16,p< 0.01) Z & AR X 417-
> EAOFEBEWARAET 2 720 ICEHE S Lz 2 {28 2.78 (at p<0.01) TH2Z T &b, HAGNE
DR I N7z
> MR L SR OHE %R 3 VAF i 0.30 &7 b, WAL ) ~—> 3 v OHGAE
HREHEIC S 2 230500 347D 12, MEMECHHEINE Z LIRS
+ H42PZFaInrk
> HMEINEEEE, MR ) R— g v OHEGOEHBEH T~ AR E RN & 3
I REA R 5Nz (b=-0.17, p<0.01)
> RHEHOMR% 277 74t L7 (Fig.5)
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//_\) P‘S\/! ;%é v X@%
Covariates: Moderator:

Age, Education. Income erceived Stimulation

- /)& 2Ax 1) %p\m,w"-

Routine Emotional Short-Term Cognitive &k -0 -;th
Seeking Reaction Focus Rigidity \

Social
Innovativeness
R!=0.45

Inclination
to resist
Changes

Passive
Innovation
Resistance

Actualized

R?=0.26

Status Quo
Satisfaction

Hedonist
Innovativeness
R?=0.34

8QS with
extent of
Innovations

SQS with
existing

Product:

* Significant at p< 0.1.
** Significant at p < 0.01.

Hierarchical Construct Level Structural Model Level

Fig. 4. Structural Model Results within New Product Evaluations.

7 reres / RR)
%Tﬁﬂi‘)‘;ﬁs,o - ﬁn:r;:) Dev W% fwf/

=]
z sene 3 StdDev
.E 590' A@
=
) z
W E 4,0- I.'Il..Il..ll'.ll..ll-.ll.'
L -ll.'l...I.‘-.-..II.III..'I.-II ~“‘
-:g "'"-.._h-.
.E 3’0- .-..-"‘l--
8
)
< 20- >
1,0 -

T

3,0 2,0 -1,0 0,0 1,0 2.0 3.0
Passive Innovation Resistance

(centered) - ‘%\ }\ ) "‘\ &(/7\9

Fig. 5. Interaction within New Product Evaluations.
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5. General discussion
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1. HENEA /7 X—va volERIER, FHINAEBETBOMCHEEERcH ), ARSI
CERBEHEOWMAZET IS5 AL P IC R o

<HERRIZONWT>

> 20BN T, HWEEOHEIECLRIEZIBRT 2 B (REERVERE) ©4 7 ~—
vaviEhFELDBFEAAF LAV E WS ER GERIESHE) 2K 3¢, 2 X o Tl
mORAER (EHAYHME) sHEINs ez RmLk
EEERICOWT>

> HEEOHEMBIN A/ X— a vOIEROREAGE VI L, FrilfhoRHEE GERIEEM)
PENZ EHREI NI
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> HEFIIHREFHL o282 EAGHE L, Fifhoxx 7 4 v MR BlboER
BT X 0 3#/NGEAT 3 5 (Heidenreich & Spieth, 2013)
S ZOXDICHBII A ) X—v a vOESEREW L, FEGOERIERAE R0, HEE

DEBIFFEZEK T2 5
® JLATHISE & —HE L T\ 3 (Heidenreich & Handrich, 2014; Heidenreich & Spieth, 2013)
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> W7 OHET, MBI A ) X—v a v OiEE IR I RS, EERGOHE N LT A
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> WHEEVREPOLEOLVOREEME L T 354, MBNRA4 ) R—v 3 volfifidE
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S R BERMERIC B ORI B B THISE & —H L T\ % (Kahn & Isen, 1993)
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6. Implications

+ HER A ) R—va v OEG S RATENCE L CHEELRMRSF R T AIRESGH 5, LB
TEAETT H D ZEAT I 70 350 1 E M 3~ % (Heidenreich & Handrich, 2014)
> 3L AL OWIE, FrartHEYI i3 e CRtEE R 2o TH Y, FHH R I E B TE DR
K & U -Cray R sk 0 80 dd B PR AR @ 0 2P 1T £ 5% 24 T C > % (Chau & Hui, 1998; Menon &
Kahn, 1995;Roehrich, 2004)
S LdL, 295 LAEERLERNREEETE, FroiEai e oBRIIAERLZ L LT,
5 Z & 7R LT B (e.g.,Goldsmith & Hofacker, 1991; Im et al., 2003)
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BHEZEATHYS LW IR 72HiE: (pro-change bias &\ 9) IZffzo TV 2 A[EEMSH 2, L)
BIZEAEL T v D 22T 70 3556 1 B MR § B (e.g. Rogers, 2003; Sheth, 1981; Talke & Heidenreich, 2014)
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