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Study 1: Field Study
Method
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Table 1. Timeline of Study 1

Baseline Intervention Paostintervention
2 weeks: 2 weeks: 2 weeks: 2 weeks: 2 weeks: 2 weeks: 2 weeks:
nolabel  calorie label washout: no label  text wamning  washout: no label  graphic waming no label
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A &[4
> IO OFEEENETZ L TCWRWEEHT 7 L2 T e o7
& Hul—F~Yb: T AU AOREKERLFOEGNHE -T2 (Figure 1-a)
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Fig. 1. Labels used in Studies 1, 2, and 3: (a) calorie label, (b) text warning label, and (¢) graphic warning label. Studies 1 and 3 used all
three labels, whereas Study 2 used only the graphic warning label.
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Result
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Table 2. Bottled-Dirink Purchases During Study 1 Intervention
Periods (2016) and Matched Historical Control Periods (2014, 2015)

Total Number of
battles sugary drinks
Calendar dates bought bought
2016
April 25-May 8 (baseline) 5,085 1,087 (21.4%)
May 9-May 22 (calorie labels) 5,414 1,166 (21.5%)
June 6—June 19 {text warning labels) 1,863 1,021 (21.00)
July 4—July 17 (graphic warning labels) 5,021 914 (18.2%)
2015
April 27-May 10 5,359 1,018 (19.096)
May 11-May 24 G816 1,377 (20.2%)
June 8-June 21 5865 1,126 (19.2%)
July 6-July 19 5,362 1,206 (22.5%)
2014
April 28-May 11 4,420 977 (22.1%)
May 12-May 25 4,721 958 (20.3%)
June 9-June 22 1,954 001 (20.0%:)
July 7—July 20 4,491 1,010 (22.5%)
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Study 2: Graphic-Warning-Label-Mechanism Study
Method
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. 0.18* Health
et 1 Consideration
4_42*** Dlﬁgk**
Graphic Warning 1 51 Intention to
Label —0.28 Purchase Water

Fig. 2. Sequential mediation of the effect of graphic warning labels on the increased intention to purchase water instead
of a sugary drink via negative affect and health consideration (Study 2). Path coefficients are standardized regression
weights. On the path from graphic waming label to intention to purchase water, the coefficient above the line represents
the direct effect without the mediators in the model, and the coefficient below the line represents the direct effect with
the mediators in the model. Asterisks indicate significant paths (**f < 01, ***6 < 001).

Study 3: Nationally Representative Survey
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No Effectiveness Information Effectiveness Information

Fig. 3. Mean rating of consumer support of labels by effectiveness information and label tvpe in
Study 3 (W = 402). Error bars indicate 1 SEM.
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